THE GASE FOR GHANGE

VALUE AND VISIBILITY
TAU Al TE HA O HINEAHUONE

MAKE MANIFEST THE PRESENCE OF HINEAHUONE

Opportunities for females in sport and active recreation are

not always fair and equal. Females and their achievements are
less visible, and they are frequently stereotyped in the media.
Increasing the visibility of females as athletes, participants,
coaches and leaders, not only provides role models for the future
but demonstrates that society values their contribution.
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8. Bruce, T. (2017). Gender equality: Sport and society relationships in New Zealand.
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Words associated with athletes in media.®
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BATTLE, FASTEST,

STRONG, DOMINATE,

REAL, GREAT, WIN,
MALE, BEAT,
BIG, MAN
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MARRIED, LADIES,
OLDER, PIMIE%A",
E

WOMEN, PREG
AGED, COMP|
STRIVE, GIR

Female athletes were
20% more likely to be
spoken for by their coach
at the Rio Olympics.®

They were also nine
times more likely to be
pictured with a male
spouse or partner.’
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Online news coverage of the Rio
Olympics from a major NZ media
site dedicated 28.2% of its Olympic
coverage solely to

women, and 43.5%

solely to men.?

Females are more
likely than males to
be dissatisfied with
their sports club
experience.’



